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ABSTRACT 

The way that information is managed within a organization, calling for creative and inventive knowledge management, 

and an open approach to encouraging the streaming of knowledge, is being modified in particular by emerging 

technological technology linked to internet of things (IoT). This practice would also increase internal information 

retention capacity, which in effect is a requirement for the organization's formativeness. Throughout this context, the 

primary aim of this research is to examine the connection between the information surveillance structure, open 

modernization, knowledge management and creativity. For this reason, the study uses a group of 298 Italian companies 

from many industries to model structural equations. The findings show that, through the development of intra-

Canadian knowledge-management tools, the creation of open and shared environments is encouraged and the transfer 

of internal and external information enhances the capacity for creativity. This also acknowledges significant scientific 

and institutional implications and provides course for future research by building on its findings. 
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INTRODUCTION 

The concept of the IoT has stirred a lot of enthusiasm in the last few years. The IoT be capable of be described as a 

succession of troublemaking digital technology that influence the daily lives of individuals and businesses. In line 

with this trend, businesses are attractive more intellectual in creating, implementing and integrating troublemaking 

technology in their production process to improve their productivity and creativity through acquaintance flows and 

gathering data or information. Catching know-how and technology contemporary companies marked by 

developments such as globalization, technical and industrial junction use different information management systems 

for productive businesses. In addition, the extensive intellectual and functional concentration in managerial 

information has principally tackled the concern of information management to maximize organizational 

settlement[1]. 

Management of knowledge is the way that knowledge and expertise are produced, shared, used and 

preserved by an organization. It relates to a multidisciplinary move toward to attaining organizational objectives 

through production the best use of acquaintance. KM covers classes in corporate management, information 

processing, accounting, library, and computer sciences. Other fields, including in sequence and public policy, media, 

public health and computer science can contribute to KM explore. Several universities offer enthusiastic master's in 

information management degrees. Most multinational corporations, public agencies and non-profit organizations, mostly as 
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part of their departments for corporate planning, Technology, or human resource management, have staff devoted to internal 

KM activities[2]. 

Many consulting companies provide these organizations with advice on KM. Information management activities 

usually concentrate on managerial objectives such as enhanced efficiency, aggressive benefit, creativity, lessons learned 

sharing, alignment and organizational quality improvement. Such activities overlap with managerial learning, and can be 

differentiated from that by concentrating more on KM as a strategic tool and promoting information sharing. KM is 

amanagerial learning facilitator. KM's research has a long past, with consultations on the job, structured training, forums for 

conversation, business booksellers, technical networking and mentoring programs. In the succeeding half of the 20th century, 

with augmented use of computers, specific adaptation of technology such as awareness bases, professional system, 

information repositories, group conclusion support systems, intranets, and computer-supported accommodating work were 

introduced to additional enhance these efforts. It has been also introduced the word professional KM to promote KM, which 

relates to KM at the individual level[3]. 

Managing knowledge is an emerging area that commanded industrial community attention and support. Already, 

other organizations engage in information management to exploit expertise both within and beyond their organizations 

outside to its owners and clients. Managing awareness includes the development of value of intangible assets of an 

organization. The experts indicate that a number of organizations are developing information systems specifically designed 

to facilitate knowledge sharing and integration. Through this approach emerge two main issues for information management. 

Firstly, KM requires far more than tools to promote the exchange of information. Practitioners are now starting to understand 

that the people and the   workplace traditions are the driving forces which identify the success or failure of information 

management programs. Additionally, technology process forces a narrow view which may be inhibiting knowledge’s growth 

and staying power administration[4]. 

Managing information is a young discipline for a widely recognized, codified structure not established. Despite this 

fact, there have been a variety of approaches to KM implemented across a wide spectrum of organizations. Such methods, 

however, do not adequately fulfill the organizational KM needs. There is concern that the management of information will 

just be a passing fad close to the re-engineering business cycle and the widely accepted notion it failed. It is observed that 

KM needs to be implemented into the organization's strategic goals in order to fully realize its organizational enhancement 

capacity powerful results[5]. 

KM concerns the process of organizing and leveraging the collective acquaintance of the company with a view to 

achieving sustainability and improving innovativeness and receptiveness to environmental changes. However, it is striking 

that there is little explore on the propose, use or achievement of (Information and Communication Technology)ICTs and KM 

systems. This reflects a major gap in both science and applied business knowledge, as many organizations are implementing 

a KM system (KMS) specifically designed to promote knowledge creation, sharing and storage. Also considering IoT trend 

is evolving and rising in momentum, which alters the nature of modernization itself, companies can gain ready for action 

advantage by collecting and sharing data, by construction digital ecosystem from beginning to end ICT tools and 

infrastructures, and by experimenting knowledge and applications systems[6]. 

Despite significant progress in several aspects of KM, however, the results were inconsistent and confusing with 

respect to the variables affecting KM program. In particular, the implications of KM practices were barely explored in the 

literature and it is therefore not clear how businesses profit from such activities. Of course, therefore, the emphasis is on the 
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relation between information organisation, creativity and static efficiency. In addition, Work on information management, 

similar to internal information, is often restricted and neglect both internal and external information from an integrative 

perspective[7]. 

In fact, firms are increasingly having to increase their internal KM capacity (KMC) in the current dynamic 

environment to manage inward as well as outward flow of knowledge that exploits and explores outside opportunities. In 

this, KMC refers to an organization’s capacity to discover and maintain internal and external information knowledge of the 

company over time. Accordingly, firms tend to build on an open approach to innovation upgrade collaborations with actors 

acquiring knowledge of their own ecosystems. With this in mind, the study should establish an theoretical model that 

demonstrates that businesses can and can exploit IT by extending, implementing and sustaining KMSs involving advanced 

ICTs and exploring external sources of know-how, thereby leading to an advanced production for development)[8]. 

The goal of this study is to improve creative innovation and access creative literature by clarifying if, and how an 

open KMS will enhance innovative potential. Purposely, we checked our hypotheses on a variety of firms from various 

developed and overhaul sectors using structural equations modeling(SEM). 

Research Question 

This paper has been done to analysis the relation and effect of the KM and IoT, where both are used in the context of the 

businesses like customer, infrastructure development, implementation of the new strategies in new developed market as well 

as innovation and its capacity to make an impact through the using of the IoT. 

LITERATURE SURVEY 

Knowledge Management 

Management of information has already been recognized as a key management mechanism required to gain competitive 

advantage. Nevertheless, the knowledge-based view of information technology as well as systems, strategic administration, 

innovation management and organizational writing has become increasingly important. In particular, it implies that 

measurable capital are only source of aggressive improvement when they are implemented with some expertise and are 

difficult to use reproduce. The true spirited advantage is therefore established in the company's ability to apply current and 

new expertise efficiently to develop new goods and processes. Expertise management is therefore concerned with defining 

and exploiting knowledge to promote processes of innovation[9]. 

However, knowledge and its organization are related even to the company's more necessary work processes. This 

is generally found that even the user recognition features have a major effect on all work behaviour, even with respect to the 

essence and significance of the interaction between the work characteristics and outcomes. On the contradictory side of the 

gamut the relation between the spectrums was calculated idea producing staff and organizational factors influencing the 

production of inventions. They consider in depth that while many factors have proven significantly associated with the 

creative idea generation of workers, the most important functional in addition to motivational factors tend to be[10]. 

In KM, two principal dimensions are essential, namely facilitators and processes. Enablers are mechanism that 

makes easy KM activities, such as individuals and teams codifying and sharing. They also promote the development, sharing 

and security of information and provide the necessary infrastructure to enhance knowledge processes. Information 

management processes, in addition, relate to formal organization of the successful management of knowledge, such as 

acquaintance creation, sharing, storage and accomplishment. In this paper, we concentrate on the role of expertise, which is 
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considered critical in eliminating communication and information flow barriers and can therefore be considered as an enabler 

of KM. In particular the role of ICTs as a essential part of KMS is considered and discussed here[11]. 

KM Systems in Theiot Context 

The IoT be able to be seen as a collection of troublemaking technologies that impact the everyday lives of persons and 

businesses. In addition, in many business processes, modern companies are increasingly mounting and implement disruptive 

ICTs to improve their productivity and innovativeness from beginning to end new method of acquaintance flow and gathering 

datain order. Therefore, advanced ICTs can strongly support KM. As the KM and information point out system literature, 

KMS bases mainly on ITCs, because innovative ITCs (e.g. data mining, internet, extranets, intranets, data ware houses as 

well as software agents) can be used for knowledge-systematization[12]. 

KMS refers in depth to a center for managing organizational information and enhancing the growth, storage, 

transportation and use of information. While from a knowledge-based perspective, a KMS should be viewed as an 

information management facilitator, as it makes it easier to gain specific expertise to improve the dissemination to the broader 

business. Mainly three components form an effective KMS: 

 IT infrastructures, such ascorporeal technology helping to effectively manage knowledge, extranet, software 

components, such as hardware, (Local Area Network) LAN, and Intranet. 

 Collaborative technology, which include argument forums, shared database, repositories of documents and 

workflows. 

 The adoption of ICT, which can incorporate numerous mutual technologies and whose usage compass reading 

encompasses three primary objectives: (a) The informative orientation of ICT aims to provide commercial 

knowledge to many stakeholders across directorial and functional limitations; (b) the communication of ICT 

orientation allows cost decrease and communication with more than a few commerce agents surrounded by and 

outside the association; and (c) the compass reading of the ICT workflow from side to side which electronic 

processes are established within corporate technology[13]. 

In addition, businesses can and should incorporate technologies in an open and two-way IoT-driven surroundings. 

The convergence of the infrastructure concerns: a) website convergence with back-end Support of the system and its available 

information; and b) the alignment of interior information staorage with external stakeholder databases[14]. 

KM and Open Innovation Theory 

As in the preceding section, KM is documented as a required mechanism to sustain and improve competitiveness benefits of 

this new knowledge-driven financial system. Nonetheless, research in this area frequently focuses on internal knowledge, 

although the outlook is more integrative. Considers information both internal and external, it is fairly scarce. From the 

viewpoint of complex capabilities; it was sponsored that businesses should combine both internal and external knowledge to 

manage complex world[13]. 

The framework for examining the ability of a firm to manage acquaintance in the background of open modernization 

is further developed. The writers, taking into account the exploration of knowledge, maintain exploitation within and exterior 

of the managerial limitations and relying on preceding pertinent studies recognize six dissimilar KM capabilities: (a) 

inventive capacity reflects the company's aptitude to explore or produce new knowledge internally; (b) ability to acquire 
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refers to the capacity of a company to discover and exploit external information; (c) ability to transform is the ability of the 

organization to store information internally; (d) the capacity to connect represents the ability of the firm to store knowledge 

in inter-organizational relations; (e) Innovative capability is the concluding stage of development of the process for new 

products and services; and (f) external knowledge transfer adsorptive power. Current literature indicates that the company's 

knowledge-based observation is a suitable theoretical context to understand transparent processes of innovation, through 

which businesses seek to develop new products and services have the right interior and external resources in place. In 

addition, the firm's knowledge-based approach focus only on internal possessions in line with congested modernism[15]. 

Expand the theory of absorbtive ability, analyze the impact on explorative awareness, transformational education 

and inequal preparation of external source approaches; and figure out the various quest strategies influence information 

processes differently. The philosophy of open modernism goes beyond the internal viewpoint suggested by the literature on 

information management, implying that organizations should use both outside and interior expertise. New models of 

innovation thus propose new ways of interactions and partnerships to promote the creation of innovative goods and 

processes[16]. 

Organizations may procure or obtain external knowledge from a variety of collaborators, including customers  

vendors, as well as rivals, or academic associates such as research centers and colleges with due regard for the inbound open 

modernism model. Variety of transparency refers to the number of outside outlets participating in the innovation process, 

and the size of the partners is the extent of these relations. Openness to modernism can also be clarified by the desire to 

collaborate, namely the propensity of a business that is open to different kinds of relationship, and built in trust with external 

partners[17]. 

Development of Research Hypotheses 

Several research on KM indicate that the advantages of KMS include organizations' ability to be agile and adapt faster to 

altering market circumstances, and the capability to be more creative, as well as enhancing executive and profitability by 

leveraging interior expertise. Implementing effective ITCs from a knowledge-based point of view helps in KM and the 

development of internal KMCs. The versatility of modern ITCs in particular can promote inventiveness of knowledge; to 

absorb knowledge, to transform knowledge and to connect knowledge. This is because KMS will inspire workers to become 

employees free. In fact, exposure to a growing amount of knowledge enables them to improve the ability and the development 

of ideas. It is therefore proposed that the submission of KMS could generate infrastructures and an surroundings that would 

supply positively to organization and managing information through the creation of internal KMCs[18]. 

Hypothesis 1: KMS is Positively Associated with KMC 

In fact, the above text indicates that a transparent step towards modernisation will help improve the internal KMCs and 

encourage businesses to offer specific knowledge useful for reconfiguring the inner structure. KMS thus increases the clarity 

of KMC. 

Hypothesis 2: Open Innovation Helps in Building KMC 

To date, there is experimental confirmation that modernization policy is improving firms' innovativeness. The experts assess 

open innovation approach on the innovative presentation of companies by introduce the "search breadth" concepts, i.e. the 

number of exterior source included in the process of innovation, and "search depth," i.e. intensity of teamwork with each 

associate. Subsequent this input, several studies substantiate that the propensity to openness benefits both the innovative and 
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monetary presentation of a company, even though some scholars have been indicated that there are also over-searching 

dangers. However, other studies suggest that companies only develop internal capabilities to enhance open innovation 

performance, and consequently, without internal mechanism, open up approach for innovation does not improve 

innovation[19].  

Hypothesis 3: Open Innovation is Positively Associated with Innovation Capacity 

One potential reason is that increased information flows inside as well as outside the organization will exacerbate the 

challenge KM linked. It is stressed that organizations need to build six separate capacities to better combine interior and 

outside modernism stimulus. Knowledge is thus the necessary asset to boost the innovativeness of a firm. To do this, it is 

necessary to translate the general knowledge into specific information. The development of interior KMC helps to generate 

new thoughts and exploit the thinking influence of the organization, in turn supporting creative capability growth. 

Nonetheless, an organization with an internal KMC is therefore likely to be more creative, addressing and handling 

uncertainty. This is because companies can make sure that expertise is used successfully as well as efficiently through the 

implementation of interior processes, in order to be more creative[20]. 

METHODOLOGY 

Design 

The scope of experimental research included analysis of various aspects, such as KMS acceptance, open modernis madvance, 

KMC and potential for innovation (Fig. 1). The survey was focused on more than a variety of questions, beginning with the 

simple selection of information from businesses, such as the industry, with a succinct statement about the cause of the test. 

Subsequently, the opinion poll asked for detailed details related to the above aspects[21].Following the related literature, 

three dimensions have been assigned to each build (Table 1). This has been created several questions for each dimension to 

capture the value of the element through a scale of 7-Likert, where 1 represent low importance and 7 is of high significance. 

 
Figure 1: Design Model for the Study of the Open Innovation, 

Innovation Capacity, Knowledge Management System and 

Knowledge Management Capacity 

 



The Internet of Things: Building A Knowledge Management System                                                                                                11223 

for Open Innovation and Knowledge Management Capacity 

 
www.tjprc.org                                                             SCOPUS Indexed Journal                                                                editor@tjprc.org 

Table 1: Dimension and their Component in Relation of the 

Knowledge Management System, Knowledge Management 

Capacity, Open Innovation and Innovation Capacity 

KMS 

IT infrastructure 

Collaborative Technologies 

ICT adaptation 

Open Innovation 

Partner intensity 

Openness variety 

Readiness to collaborative 

KMC 

Inventive capacity 

Absorptive capacitive 

Connective capacity 

Innovation capacity 
New or improved product 
Services introduced 

Opening of new market 

 

Sample 

To check our theories, Author has performed an examination of Italian firms. 689 companies of various types and sizes 

(Table 2), picked from the Italian Software Bureau, provided input (Formular). Although a single development in KM and 

open research studies is commonly used, we decided to serve as the main source for both the CHO and the CHO. It is because 

they gather the most useful knowledge within a company on KM and its invention process and each role is split in order on 

key market issues. This approach also allows for the avoidance of specific variance  problems[22]. 

Table 2: Sample Description for the Study of Relation of Knowledge 

Management System, Knowledge Management Capacity, Open 

Innovation and Innovation Capacity 

Firm Size Number Percentage 

Small 116 38.93 

Medium 154 51.68 

Large 28 9.39 

Industrial Sector 

Bio technology 36 12.08 

Finance 32 10.74 

Food and beverage 72 24.16 

ITC service 28 9.40 

Manufacturing 88 29.54 

Pharmaceutical 12 4.02 

Others 30 10.06 

 

Instrument 

Subsequently, data were analyzed and used to construct the namely KMS, five latent variables, open improvement, KMC, 

and capability for innovation; all functional to SEM. This approach has been employed by many writers of ICT, information 

management and open innovation, and is an effective technique for checking a hypothesis when it comes to latent constructs. 

In addition, SEM allows both direct as well as indirect effects between factors to be calculated and is characterized by its 

robust interplay between presumption and information. In addition, SEM considers calculation errors and multiple-indicator 

variables. For these reasons, we endorse this approach being the most suitable for the purpose of our study[23]. 

Data Collection 

Expert’s undergone number of iteration for the data collection and come to conclusion that lead to rejection of non-
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respondents, incomplete / invalid questionnaires, the final sample consists of 298 companies, which is about 43 per cent of 

the initial survey. Of those responses, 27 (9.29%) were from great firms, 153 (50.67%) from mid-sized firms, and 115 

(37.83%) from less important firms (Table 2). The sample represent companies from the various industrialized and service 

sectors (Table 2)[24]. 

Data Analysis 

First of all, some experts have been tested the measurement scales' psychometric properties. A analysis of the alpha and the 

composite reliability of Cronbach is carried out in the relation between each component and its calculation variables, i.e. in 

the degree to which procedures are excluded from any random malfunction. Then all the data has been checked the validity 

of the building. Loadings of things of all latent variables, ranged from 0.703 to 0.843, indicating strong convergent validity. 

Therefore, since the constructs were established according to the literature, we assume content validity. In summary, all fit 

indexes exceeded the reference values which indicated a good quality fit of the data[14]. 

RESULT AND DISCUSSIONS 

To perform hypotheses research, all the associations connecting embodied endogenous and exogenous variables have been 

calculated through a path analysis and bootstrap method. The causes have both direct and indirect consequences checked to 

identify the one that most affects the potential for creativity. In general, the direct outcome is the path coefficient while the 

roundabout effect is calculated by multiplying each path coefficient from a latent variable to a target. Finally, the effect on 

each component is summary to the direct and indirect influence (table 3). All true coefficients, with the exception of two 

paths seen among (1) KMS and KMC (2) KMS and modernization capability (seen side by side) seem significant at the 

confidence level of 12 per cent[25]. 

Table 3: Data Reliability for the Study of the Knowledge Management System and 

Knowledge Management Capacity 

Latent Factors Mean S.D. Cronbach’s Alpa 

KMS 

IT infrastructures 4.298 0.718 0.81 

Collaborative technologies 4.123 0.723 0.84 

ICT adaptation 4.673 0.842 0.79 

Open innovation 4.989 0.804 0.82 

Partner intensity 4.356 0.802 0.85 

Openness variety 4.267 0.805 0.83 

Readiness to act 4.384 0.734 0.86 

KMC 

Inventive capacity 4.962 0.784 0.85 

Absorptive capacity 4.987 0.734 0.83 

Connective capacity 4.963 0.756 0.85 

Innovation capacity 4.875 0.724 0.72 

New improved Method 4.923 0.772 0.76 

Opening of new market 4.765 0.718 0.86 

 

As illustrated in Fig. 2, KMS is related absolutely to KMC, not considerably (β = 0.175; p N 0.055); hence Hp. 1 No proof. 

As for the Hp. 2, KMS affects KMC absolutely and indirectly through Open modernization (total impact = 0.344), as shown 

in Table 4. In this case, support is given for the hypothesis. This correlates to the third finding: open modernism has a strong 

and significant influence on KMC (β = 0.342; 0.01 p b).The result is also significant on the basis of the relationship between 

openness to modernism and innovation efficiency (β=0.224; pb 0.04), but even the evidence suggests that CMC has a positive 
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influence on this association, which increases the indirect impact of the development of new capability by CMCs (total 

effect=0.314).To summarize, all hypotheses except for Hypothesis 1 are true. In order to determine the model fit, other 

indexes, such as the Chi-square-to-degree-of-liberty ratio (ÿ2)/df = 2.79), 0.915; CFI = 0.915; NFI = 0.842 and RMSEA = 

0.063, indicating a strong amount according to the analysis[26]. 

 

Figure 2: The Structural Modelwith Respective Factor Value for the 

Study of Relation of Knowledge Management System, Knowledge 

Management Capacity, Open Innovation and Innovation Capacity 

 

The key objective of this article is to explore how KMS, KMC, release innovation are linked and, essentially, how 

this association impacts firms' innovation skills. Information management is greatly influenced by technological 

development and collective activities between economic actors through the current knowledge-economy period. In this sense, 

IoT provides new opportunities for companies to develop KM practices and increasing the flow of information through 

advanced ICTs. Indeed, IoT affects organizations' approach to innovation, and how they build and extract interest in day-to-

day business behavior. Despite this, few research attempt to examine the effect of KMS on interior and outside information 

management processes based on advanced ICTs, which in turn encourages the innovativeness of companies[26]. 

All of our study's hypotheses were accepted apart from for Hypothesis 1, which suggested a positive and noteworthy 

connection flanked by KMS and KMC. That means KMS made unique competitive advantage on its own. Nevertheless, our 

findings point out that KMS helps to build an open and mutual environment, leverage internal and external information flows 

and have a strong impact on internal KMC growth. These arguments are Confirming the status of the instead Hp. 2-Hp. 3. 

Furthermore, businesses must have the internal ability to market information generated by external partners. In fact, 

companies require both overt and implicit information to cope with. To convert the latter into innovation, it must be 

interpreted and reprocessed. In this sense, which is reinforced by our observations, KMS allows both transparent knowledge 

and tacit information to be processed and merged, allowing use of information often substantially desirable [27]. 

A multidimensional relationship between the KMS, open creativity, KMC and creativity potential appears to 

produce an 'open knowledge network,' in order to build internal potential for the defined information and knowledge flow 

from beginning to end. Such capacities, in effect, improve the innovativeness obligatory to act in response rapidly to the 

dynamic exterior surroundings. Indeed, the internal KMC not only increases the effect of international collaboration on the 
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company's growth, but also facilitates the criteria for identifying international outlets appropriately in addition to the partners. 

Obviously, various KMS approaches may have dissimilar effects depending on the size of the company and the market in 

which the firms work. Management must be knowledgeable to choose the correct ICTs and mode of information sourcing, 

and to monitor the external environment and identify opportunities. 

In addition, processes of intra- as well as inter-organizational innovation benefit from the capability to share, 

combine the present changing world, and build new information. The KMS, starting point for cooperation and the exchange 

of knowledge between domestic department, while creating fundamental places with outside associates, where the 

participants be capable of share knowledge and information through frequent platforms. Knowledge alone is important 

though, but not enough innovation Increase. Companies must reinforce their desire to work in partnership by choosing the 

correct partners and defining the partnership strength. 

Thus, the emerging IoT phenomenon, somewhere network connectivity allows persons and organization from 

dissimilar sectors to get together and swap over data, suggest that companies from dissimilar developed and examine sectors 

should advance in new ICTs and expand KMS to create domestic KMCs. The transformative innovations that have emerged 

over the past few decades hold an obvious and generally recognized growing probable for transforming the way corporations 

collect and use data. Perhaps more outstandingly, they do have the capability to turn information into information, and are 

themselves a permanent and incomparable ready for action benefit[28]. 

CONCLUSIONS AND IMPLICATIONS 

From a qualitative point of view, the majority of research focused on specific internal intelligence structures and integrative 

viewpoints that considered information within and outside to be uncommon, despite the prevalence of a vast number of 

studies on information organization. In this sense the ITC studies concentrate on the KM method, overlooking intra and inter-

knowledge flows, giving the literature a simple description of KMs and open progress that also takes account of both internal 

and external sources. In brief, some researchers claim that modern ICTs play a crucial role in supporting knowledge 

management systems, and that KMS also facilitates the flow of information. It is proposed that this research will base its 

work on KMS as the KM facilitator. We endorse KMS being interlaced with KM in the current hyper-competitive 

environment, and therefore advise and expect that there is wisdom to further explore this relationship. 

From a managerial perspective it emerge that companies with an energetic open move toward to modernization are 

more likely to build potential for improvement. Instead, as innovation transparency is known as a powerful enabler of 

innovation, the creation of core KMC exalts the impact of open improvement strategy. While a positive attitude towards 

transparency will increase the probability of internal capacity building In fact, an open approach to the growth, acquisition 

and exchange of knowledge encourages the expertise of an transparent approach to innovation. This demonstrates the 

importance of extending client boundaries and indicates that there are numerous ways to reach new markets and new ideas. 

There is one probable clarification is that partnering with multiple partners of different environment (variety of partners) can 

produce new ideas, as the client can thus access different ideas   basis of Understanding. The high spread of new ICTs in the 

knowledge-economy age, in effect, will at least question the progressiveness within the organizations. By senior 

management, it will begin contemplating the role of emerging and transparent environments in innovation. The expectation 

that KMS adoption would create an online atmosphere and provide new possibilities for acquiring and extending expertise 

is also a decision-making presumption. 
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There are some limitations to the present work. Second, our sample comprises companies from very different 

industries, each bearing their own specific and individual characteristics, thereby requiring different capacities, both 

qualitatively and quantitatively. For a more refined examination and accuracy, future study should therefore explore the 

connection between the above variables within a single sector. Second, only the data was gathered from Italian Businesses. 

A proportional study between more than a few countries could in addition to should broaden our facts and thoughtful of the 

subject, predominantly if the fundamental cultural factor have been included into the local innovation framework. Second, 

our example consider firms of various sizes, and therefore the size impact of a firm may exist. Future research could tackle 

this issue by concentrating on small or big businesses. 
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