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ABSTRACT 

The study deals with satisfaction level of green tea among urban people. The Coimbatore city was purposively selected 

and the exploratory research design was adopted for the research. Survey method was used in which general profile of 

the sample respondents were identified. In worldwide scenario, tea is considered as most widely consumed beverage and 

tea drinking is also associated with various health benefits. The medicinal properties have been scientifically investigated 

in recent years. In India, green tea consumption has increased due to consumer preference towards green tea. There are 

various types of tea such as white tea, black tea, green tea and oolong tea. Among the various types of tea, green tea is 

used as a substitute for regular tea. The various health benefits of green tea were mainly due to the presence of higher 

amount of antioxidants and it was called as polyphenols. The sample area in which Coimbatore district was selected 

purposively and totally 140 respondents were also selected purposively and the survey is done through interview 

schedule. It was concluded that the majority (85 percent) of the sample respondents are highly dissatisfied because of the 

taste of green tea and 92.85 percent of the sample respondents are highly dissatisfied because of the odourless nature of 

the green tea. Majority (93.57) percent of the sample respondents are highly satisfied as green tea contains antioxidants, 

vitamins and minerals. Also, 96.42 percent of the sample respondents are highly satisfied by drinking green tea as it 

improves their health. Majority (75.71 percent) of the sample respondents are highly satisfied by drinking green tea as it 

helps to lower cholesterol level. Majority (70.71 percent) of the sample respondents are highly satisfied as green tea is 

familiar with their family, 50 percent of the sample respondents are satisfied by the ecofriendly packaging of the green 

tea and nearly 25 percent of the sample respondents are highly satisfied with the ecofriendly packaging of green tea. 

Almost 96.42 percent of the sample respondents are highly satisfied with the origin of the production of green tea. 

Majority (60 percent) of the sample respondents are highly dissatisfied by the expensive price of green tea and 60 percent 

of the sample respondents are highly satisfied and 40 percent of the sample respondents are dissatisfied by the cost of 

green tea. Almost 100 percent of the sample respondents are highly satisfied as green tea is easy to prepare. Also, 100 

percent of the sample respondents are highly satisfied as it takes no time to prepare and 42.14 percent of the sample 

respondents are highly satisfied as that green tea can be bought easily at nearby shops. Mostly 100 percent of the sample 

respondents are highly satisfied as green tea is easily available in shops and supermarkets. Almost 94.28 percent of the 

sample respondents are satisfied as purchasing green tea is a good value of money and price is considered as an 

important constraint by the green tea consumers because the price of green tea is high. 
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