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ABSTRACT 

Any business whether it is small scale or large scale cannot run in isolation. Moreover, the companies, in order to operate 

smoothly, are largely dependent upon the society and environment for resources. Hence, it becomes imperative to pay 

back to the society and the environment in which they operate. This mutual interdependence gives rise to the concept of 

Corporate Social Responsibility (CSR). Corporate Social Responsibility (CSR) is a business model that helps a company to 

be socially responsible for all its stakeholders and also to the society at large. By practising CSR, the company can 

consciously contribute towards the society at large covering its various areas and aspects. A sound CSR strategy not only 

benefits the society, but it also benefits the company practising it. The benefits of CSR to retailers are enhanced 

reputation, loyal customers and a more committed workforce. The heavy influx of FDI in the retail industry, increased 

disposable income of the consumer, changing lifestyle of the consumer and a lot of other factors have led to immense 

growth of retail industry in India. This paper tries to explore various CSR initiatives taken by top Indian retailers; using 

case study methodology. The three cases under study reveal that different retailers adopt different approaches towards 

their respective CSR endeavours. It also uses statistical methodology (line graphs) to explain the CSR contribution trends 

of the three retailers under study over three consecutive financial years (2017-2020). 
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