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ABSTRACT 

This article is exploring the emergent market of vintage and fashionable second-hand clothing in Mumbai, India. Firstly, 

it is analyzing the context of the slow development of this new trend, the myths and misconceptions of the users, the 

beliefs attached to used clothes but also the new attitudes towards sustainability and genderless fashion.One of the main 

arguments of the author is that sustainability is linked with gender empowerment and genderless fashion favorizes this 

empowerment.  

Through questionnaires, interviews, field visit and immersive experience, the author describes the birth of a 

new niche culture which valorizes unique clothes, upcycled and customized garments and for which old rhymes with 

treasure. 

Based on the results of these interviews and visits, the criteria for successful second-hand events are highlighted 

along with the need to raise more awareness among the general public about fashion waste management and sustainable 

strategies. 
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1. INTRODUCTION 

Mumbai is the most vibrant city in India, the capital of business, entertainment and cinema with the Industry of 

Bollywood. With a population of 18.5 million, Mumbai is the megapolis that never sleeps and it is the city where 

celebrities, influencers and early adopters launch the new fashion trends that will spread later to the rest of India.  

Although the majority of fashion phenomena are quickly invading the Indian subcontinent, the second-

hand clothes market is currently virtually undeveloped in India among the middle classes. Of course, the poor often 

have no choice and wear old clothes. 

In the West, the second-hand market called "vintage" has grown exponentially in the last 15 years. Vintage 

is actually a pompous term for all that is used and it is often interchangeable with the term second hand, which is 

much less glamorous. In the West, all cities have several vintage and second-hand stores. It is a fashion 

phenomenon coupled with an attitude of respect for the environment. In addition, the prices of these items are, in 

general, lower than for new items. Concern for economy and ecology are therefore perfectly combined. But the 

situation in India is very different.  

Firstly, it is possible to find in many localities streets markets with export rejects and other western 

O
rig

in
a

l A
r
ticle

 
International Journal of Textile and Fashion 

Technology (IJTFT)  

ISSN (P): 2250–2378; ISSN (E): 2319–4510 

Vol. 10, Issue 4, Aug 2020, 41-54 

© TJPRC Pvt. Ltd. 



42                                                                                                                                                          Diana Linda & Dr. Deepika Purohit 

 
Impact Factor (JCC): 5.8167                                                                                                                                          NAAS Rating: 2.94 

garments at very good price. Many Indians of the middle class shop there for casual clothing. Sometimes, the quality is 

good and nice dresses can be purchased for a modest price of 300 or 500 INR,which would be also the price for used 

branded garments. 

Secondly, it still seems essential for most people to dress new. The reasons are often unconsciously rooted in 

religious beliefs as well as in the social history of recent decades. On the occasion of a wedding (almost always religious) 

or a religious festival like Diwali or Ganpati for the Hindu religion but also for Eid for the Muslim religion, the families 

make a point of honor to go to buy new and immaculate clothes. The concept of purity and untouchability is found in the 

Hindu collective unconscious and it is a huge break from traditionto adopt another behavior. 

In addition, India has experienced tremendous economic growth and the low middle classes and some of the 

poorer classes have managed in a few decades to rise socially in a considerable way. The external signs of wealth are 

therefore the car, the mobile phone, the house of property but it is also to beautiful clothing. It would be unthinkable for the 

majority of these people to make the choice to dress with worn clothes. 

Research Context: Emergence of a Second Hand and Upcycling Market 

This situation of external signs of wealth translates into the fact that there is no vintage store in Mumbai except a rental 

studio which mainly targets to the entertainment industry more than to private individuals.  

However, since a few years, it is possible to observe a new trend, subtle but significant: pop up events for 

sustainable vintage upcycled fashion and a few garages sales, organized under the guise of charities such as animal 

NGOsor for children. The sustainable pop up and the garage sales, together, constitute in average some 15 events per year.  

Between May 2019 and March 2020, the researcher visited 6 events, observed the organization, the behaviors of 

the customers, interviewed the organizers and the owners of the concerned fashion labels.  

Simultaneously, the researcher conducted a survey questionnaire with users and designer students. 

2. OBJECTIVE OF THE RESEARCH 

The objectives of this research paper are: 

 to evaluate the chosen strategies potential in term of second-hand market,  

 to show the new business models and innovative trends in the Indian sustainable fashion landscape 

 to define some criteria of success in the area of second-hand market 

 to clarify some of the problematics linked with the beliefs and behaviors of customersconcerning sustainability, 

second hand clothing, waste and gender 

 to propose a series of prototypes which can raise awareness in term of sustainability and gender 

3. RESEARCH METHODOLOGY 

The data have been collected through quantitative and qualitative research. Questionnaires, interviews, observation and 

field visits are the tools used for this mix approach.  
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3.1 Quantitative Approach 

3.1.1 Sampling Techniques 

The quantitative research investigates the data collected from 150 survey questionnaires conducted on the field, malls, 

markets, universities, between April 2019 and December 2020. It looks at data derived from a series of questions about 

sustainability and gender awareness, second hand market belief and attitudes and waste disposal, asked to 3 groups: general 

consumers, users frequenting upcycled/ second hand sales and to fashion design students.  

1.1.1 Sample Selection 

150 women from the Indian Middle class have replied to these questionnaires in Maharashtra and Rajasthan 

1.1.2 Tools used for Analysis of Data 

The questionnaire is composed by 4 sections containing between 40 and 50 closed questions, depending of the group. In 

this paper, only 3 sections,analyzing 8 essential questions, related tosecond hand market, sustainability, gender awareness, 

and waste management have been analyzed. In order to analyze the replies, the researcher applied simple percentage and 

histogram charts. The other questions and the last section have been analyzed in a wider research. 

1.2 Qualitative Approach  

1.2.1 Sampling Technique 

Qualitative research collected the data through field observation and interviews during pop up sustainable events and 

garages sales. 

1.2.2 Sample Selection 

The researcher went to 6 events and made 8 interviews of organizers and label owners or collaborators 

Table 4. 1: Events and location visited 

Date Name/kind of event  Location 

1 4 and 5 May 2019 

11 am to 8PM 

Second hand sale – Preloved clothing 

Charitable cause 

Organized by World for All 
At Cat Café 

Versova, Andheri 

Mumbai 

2 9 November 2019 

3pm to 01 AM 

Event: Casa Bacardi 

At Pioneer Hall 

Organized by Homegrown 

Sustainable clothing, Vintage High end clothing  

Sri Krishna Chandra 

Marg, Bandra,  

Mumbai 

3 20-21 December 2019 Sister Library  

Second hand sale 

Old books and preloved clothing 

St John Baptist Road 

4 2 February 2020 Bombay closet cleanse 

Vintage, used, upcycling clothing  

Aram Nagar 

Versova 

Mumbai 

5 1st March 2020 Pop up sustainable clothing 

Slow fashion, upcycling clothing and 

accessories, vintage, sustainable 

Juhu 

Mumbai 

6 7 and 8 March 2020 Steal, Beg, Borrow studio Turner Road 

Bandra 

Mumbai 
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1.2.3 Tools used for Analysis of Data 

The data collected during the field visit and interviews were under the form of hand notes, pictures and audio recordings 

4. FINDINGS 

4.1 Quantitative Findings 

The most significant points of survey are grouped below in comparative tables relating to the three groups of 

respondents. Each point deserves special attention and calls for a suitable solution. Some of these themes are investigated 

more in depth in the qualitative analysis. 

1.2.4 Disposal and Waste Management 

Table 5.1: Comparison to the question: Why are you disposing your old clothing? 

 
 

 

 

For disposal and waste management, the main point which needs all the attention is the disposal of garments 

which are still wearable. The group 2, students in fashion design, seem to have a better attitude: 49% of the discarded 

clothes are torn and too much used. However, still 50% of the clothes are discarded while theyare still wearable. For the 

other 2 groups, 70% of the discarded clothes are still wearable.  

1.2.5 Second- hand Market Attitudes 

The second hand and vintage market is certainly not very developed in India and the survey confirms it. Among group 1, 

general users only 18 % have ever bought in their life a used garment. However, the percentage is higher among designer 

students. 

Table 5.2: Comparison to the question: Have you already bought second hand clothes? 

  

Group 3 are garage sales goers, 

therefore buy used garments 

1.2.6 Second-hand Market Beliefs 

Concerning the topic of second-hand beliefs, it has been detected that hygiene is a major deterrent for not buying a used 

garment but also prestige or just disgust. 
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Table 5.3: Comparison to the question: which are the reasons you don’t buy second hand? 

   

 

Table 5.4: Comparison to the question: I trust that every second-hand item is washed before being sold 

   

 

The group 3, which is composed by people used to go quite regularly to garage sale, don’t believe at all or very often, that 

the garment is washed before selling it. The other groups don’t really know but not many people trust totally that the 

garments sold are washed before.  

1.2.7 Fashion and Sustainability Awareness 

Many respondents are not really aware that second hand purchase is a meaningful step very often towards sustainability. 

The opinion differs significantly among the 3 groups 

Table 5.5: Comparison to the question: To buy second hand is an act towards sustainability? 

   

 

The survey revealed that there is still among general users a lot of ignorance concerning fashion sustainability. There are 

also some gaps in the knowledge of the students. The simple fact that fashion is one of the biggest polluters in the world 

doesn’t seem to be comprehended by all.  
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Table 5.6: Comparison to the question: Fashion is one of the most polluting industries 

   

 

1.2.8 Body Positivity and Genderless Clothing 

Another main point which needs to be addressed as apriority is women’s representation and body positivity along with an 

understanding of genderless fashion. In this domain, the fashion industry and many fashion magazines seem to lagbehind. 

Users wish that fashion becomes more genderless, more body positive and represents the real women. However, the 

fashion industry seems still stuck in a binary system, hoping to increase their profits by displaying inaccessible beauty 

ideals which donot represent the real women. Many users, and above all, those in group 3, are aware about this and feel 

that they are manipulated.“Principally, the inherently expansionist nature of the market means people have to be compelled 

to buy more and more goods. Both designers and advertisers play key roles in provoking people to purchase authentic, 

fashionable or luxurious…. Part of the design process in the global North is the stimulation of the market.” (Brooks, 17) 

Table 5.7: Comparison to the question: Fashion industry and advertisers are manipulating women for buying more 

   

 

Table5.8: Comparison to the question: Clothes should not be applied to gender 

  
 

 

As final words of this section, it must be noted that these themes are not independent to each other. Sustainability 

and women empowerment are intimately related like is confirmed by this declaration: “many find the vintage community 

to be diverse, inclusive and body positive… ” (Racklin, 2019) 

The second part of this section investigates more, through qualitative analysis, some of the information collected 
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in the present section such as the issues of hygiene, price, display, awareness, promotion and emergence of vintage and 

garage sales events in Mumbai. 

4.2 Qualitative Findings 

Visuals 

Photos taken in each field visit document the best the organization and the atmosphere of the event 

 

 

Cat café, Garage Sale- May 2019 

Organized by the Ngo World for All, 

No fashion professionals 

Price from 50 INRand above 

Casa Bacardi event: November 2019 

Bodements: High Vintage 

Fashion professionals 

From 3500 INRand above 

 

 

Organized by Sister Library – Bandra- Jan 2020 

No fashion professionals 

From 100Inr and above 

Organized by Bombay Closet cleanse, Andheri 

Versova 

Fashion professional 

From 800 and above 
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Pop Up Culture, Juhu, March 2020 

Organized by fashion designers 

For clothes from 1000 INRand above 

Organized by Bombay Closet cleanse, Bandra, March 

2020 

Organized by fashion professionals 

From 800 INRand above 

 

Some recurrent themes concerning the emergent vintage, upcycled and used market in Mumbai have emerged 

from the field observation and the interviews which could be categorized in the following way: 

1.2.9 Change of the Mentalities in the New Generation. Emergence of a New Culture 

There are still myths and misconceptions of customers, but they are changing. The misconceptions are about the energy of 

the garment, the energy of the person who owned before. Some people want to know who owned the outfit before. What if 

the garment belongs to a death person? However, there is a shift in the mentalities and more people are concerned with 

respect of the environment and slow fashion. The mass production and the fast fashion becomes less fashionable for 

number of people. Slowly they look for unique piece of clothing to displaying their individuality.The young generation 

doesn’t believe anymore in gender based dictating the style of clothing and majority of them argue that fashion should be 

genderless: 

“unisex collections should not be perceived as a ‘one-sex, sex-less’ design; but more as gender independent 

design, which equalizes the differences of what is perceived as being distinct ‘male’ and ‘female’. … female consumers 

have adopted masculine values as a result of societal development towards equality between the genders, which is reflected 

in the current female fashion trends. Furthermore, the postmodern female consumers seek independence and uniqueness, 

which can be obtained through the unisex clothes, because it allows the wearer to individualize the clothes and, thus, 

communicate one’s personal identity. » (Ranjan, 1). Whiteley also argues that “the feminist critique makes us 

uncomfortably aware of the ideology and values of consumer-led design, their implicit social and gender relations, and the 

gloomy future of the unchecked consumerism of our capitalist society.” (Whiteley) 

1.2.10 Criteria for Successfully Branding used Clothing 

 To use attributes like: unique, rare, sustainable, pre-loved 

 To use name like “slow fashion”“Vintage”, “Treasure” and not names like used clothes. It is all about to make 

fashionable used clothes. 
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 Location of the event: preferably a prime location: the location of the event remains primordial and should take 

place in hot spots, where it is possible to attract influencers, since it is an emergent market in India. 

 Well presented, well displayed, well selected, they have to convey cleanliness and hygiene: “the packaging” is 

very important. It is not important to put hundreds of outfits on sale. It is important to put only the best and good 

oneson sale. One outfit which is not clean properly, or smells or is damaged can jeopardize the sale of all the 

others. Sustainability should be respected at all levels, also for cleaning the garments with eco detergent. 

Following as much as possible the ESG (environment sustainable goals) 

 Organizers who belong to the fashion industry, stylists or designers have more knowledge about how to present 

and sell. Professionals in the fashion are undoubtedly performing better. They know the value of the clothes and 

how to arrange them for selling, they have much more facility to present the products in an attractive way: on 

hangers, gathered by styles, genders, colors and therefore creating a visual harmony. 

 Organizers, label owners believe in what they do, they are passionate, and they are activists, they want to create a 

new culture 

1.2.11 Pop up and Virtual Presence, Importance of the Social Medias 

These emergent new businesses have a strong presence on line, virtual shops and daily promotion on Instagram or on their 

website. They also participate to pop up event carefully selected and promoting respect of environment. 

5. DISCUSSION AND RECOMMENDATIONS 

A few recommendations have been drawn based on the findings of the quantitative and qualitative mix research: 

6.1 Disposal 

About disposal, the question is: “How the wearer could extend the life of the garment” The answer could be multiple: to 

repair, to customize, to upcycle, to give to somebody with the certitude that it will be worn, to participate to swapping 

events, to raise awareness about the care of a garment, to educate about styling a garment which could be fashionable for 5 

or 10 years and also to buy less clothes, to learn how to do a practical alteration for weight variation or how also to buy and 

select garment which allow alterations. 

The solution to give all the discarded clothes to maid, poor people or NGOsmay seem ideal but many questions 

need to be answered: 

 Are all clothes given to maids, poor people and NGOsreally worn? 

 How many of them end up in landfills? 

Certainly, the decision to give to maids is the fastest solution and give ultimate clear conscience. However, is it 

always the right decision? Sometimes, bags of clothes are given to maids in order to declutter the closet without really 

asking if they need them and which ones they will wear. 

6.2 Second- hand Clothing and Hygiene 

The answer to the problem of hygiene for second hand clothing could be multiple: to give guarantee of clean garment ( 

special tag attached to it), to add a tag with easy cleaning instructions, to inform general public through magazines, pod 
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casts, vlogs and blogs that buying second hand is an act towards sustainability, to present the garment in an appealing way, 

to restore prestige by accentuating the unique features of a used garment (precious because it is coming from the past), to 

educate about styling an old garment which can become fashionable again, to make it fashionable- the fact to dress with 

vintage unique garments, to present it very well, to sell at reasonable price. 

And indeed, they have good reasons for believing that garments are not washed before selling them, as it has been 

highlighted in the field research. This means that all fashion businesses involved with used or vintage market have to make 

sure that the garments are washed and need to give the guarantee to their clients. 

6.3 Sustainable Strategies: Raising Awareness 

It is necessary to consider at this point many kinds of discarded garments, second hand, or vintage. There is a big part of 

second-hand garments which end in markets for poor or low middle class. It is sometimes difficult to trace the origin of all 

these garments. This article has not focused on this segment. 

There is another kind of second-hand clothes, called often pre-loved, or vintage that are much more fashionable, 

either because they are designer garments, or of high quality, or are very old and unique. These garments have a totally 

different target, the influencers, the early adopters, the fashionable middle class, which awareness is risen for different kind 

of social causes. These causes can be linked with animal protection, sustainable planet, giving back through NGOS to poor 

children or simply the finding of unique pieces of garments. 

The thrift and vintage community is still a niche community in Mumbai and everybody knows each other. More 

and more stylists and designers are joining this emerging community. It is the birth of a new culture which belongs to a 

generation that is worrying for the planet and for the people. The experience of designers and stylists give the necessary 

touch of professionalism and glamour for this culture to grow. 

The researcher has proposed a series of prototypes during the Feronia Fashion show in September 2019, in order 

to raise awareness simultaneously about sustainability and gender empowerment. The result has been nine outfit, unisex, 

and upcycled from men jackets donated through wats up group. The response of the public and the medias reporting has 

been very encouraging and proved that fashion has the power and the responsibility for leading the movements of 

sustainability, body positivity and inclusion. 

Before After Before After 
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6. CONCLUSIONS 

The second-hand market, more often called vintage, upcycled products or pre-loved clothing, is an emerging promising 

market in India.  

The new generation is more and more concerned about sustainability, gender and individuality. They are looking 

at buying less and better, they are also looking at expressing their individuality and not to copy blindly fashion trends. 

They believe that fashion should be genderless and that is the freedom of each person to dress as they like. Inclusion, 
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positivity, sustainability are all the main ingredients of this new wave. 

On the other hand, new business models, very dynamic and pro-active, are emerging and developing. These new 

businesses are very active on line, on Instagram and organize pop-up events regularly. A new community, and subculture is 

born. 

The separation and the distance between the user and the creator are slowly eliminated by raising awareness, 

organizing workshops of co-creation, sustainable practices, customization, online interactions.McQuillan observes: 

« Tapping intothis desire for creativity in ordinary life, everyday users can become part of the design team, but in order for 

them to take on this role. Therefore the role of the design researcher in this process of transforming the passive consumer 

into the active contributor, becomes one of facilitation and leading and guiding users, for people to express their 

creativity. »(Quillan, 4) The image of the designer as an artist far from the common people is also challenged because any 

person can become creative. “The question is what will happen if the fashion business moves from trend-based design to a 

higher degree of user involvement?” (Bang, 11). This will be the next fashion revolution! 
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