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ABSTRACT 

The chief objective of this research is to investigate the requirement for a pedagogic study and its relevance in 

the current scenario of financial and science journalism in Indian newspaper media houses over the last decade. Both 

fields of journalism are essential for sustainable development. Science journalism is on the decline in most developing 

countries. However, the actual ground conditions of this scenario need to be unearthed. In this research, 16 metro cities 

were included, which were Delhi, Kolkata, Mumbai, Chennai, Ahmadabad, Chandigarh, Ranchi, Guwahati, Shillong, 

Hyderabad, Bhopal, Jaipur, Bangalore, Visakhapatnam, Nagpur and Bhubaneswar. The study period was from 2001 to 

2010. The following newspapers were chosen as relevant to that particular city: Daily News and Analysis (DNA) for 

Mumbai and Ahmadabad, The Telegraph for Kolkata and Bhubaneswar, Hindustan Times for Delhi and Ranchi, Assam 

Tribune for Guwahati and Shillong, The Hindu for the cities Chennai and Hyderabad, The Indian Express for 

Chandigarh and Nagpur, Deccan Herald for Bangalore and Visakhapatnam, and The Times of India for Bhopal and 

Jaipur. Based on the diverse research questions, it could be verified that most newspaper houses favored financial news 

than science news, and allotted more space for financial news. In fact, science journalists were not even regularly 

recruited. Science supplements are very rare than financial supplements, even in a year. This exhaustive research 

highlights the imperative requirement for emphasis on science journalism along with financial journalism. A collective 

attentive to science and financial journalism is crucial for better sustainable development. 
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INTRODUCTION 

The chief objective of this research is to understand the complexity of science communication in India in 

relation to financial journalism. This study attempts to compare the two chief elements of sustainable development 

– financial journalism and science journalism. An epistemological study was conducted to analyze the declining 

scenario in science communication. Specialization in the area of science journalism is on the decline in India on 

one hand, and whereas financial journalism is seeing rapid growth on the other hand. We focus on the theory of 

science communication to gain a broader understanding. The urban society needs access to science communication 

along with financial news, and when the scenario in these areas changes, it would automatically favor rural areas. 

The media professionals and academicians of different regional languages of multilingual countries face problems 

in communicating science and other local scientific issues. These hurdles are addressed in this study. The coverage 
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of science and technology in mass media in India is predicted to increase in significant proportions because of the very fast 

and rapid developments happening in the field. Science and financial communication are a priority for human 

development. Hypothetically, the current scenario of development is ideal; however, the fact is something else. 

DEFINITIONS 

Development and Sustainable Development 

Development is defined as the systematic use of scientific and technical knowledge to meet specific objectives or 

requirements. Development also includes an extension of the theoretical or practical outlooks of a concept, design, 

discovery, or invention. Development causes economic and social transformation centered on complex cultural and 

environmental elements and their collaborations. Sustainable development aims to attain human development objectives. 

Sustainable development goals are a high priority for the economy and society. The philosophy of sustainable development 

is in sustaining finite resources for future generations, so that life on the planet continues. It visualizes a desirable future for 

human societies in which the living conditions are stable; in addition, the available resources continue to meet the demands 

of human without deterioration of the integrity, stability, and beauty of the natural biota. Sustainable development should 

always be inclusive of economic and financial development. Economic development ensures economic, political, and 

social well-being of the citizens. Sustainable development is one of the most popular terms that economists and politicians 

use in the 20th and 21st centuries. 

Financial Journalism 

News regarding finance and business is an integral part of our daily newspapers and the 12 o’clock news on the 

radio. There is increasing talk on the recent events in the national or international stock exchanges. This, however, was 

always not so. This changing trend is an indicator of the increasing significance of economic affairs in our day-to-day lives. 

Knowledge on economic affairs guides us to take decisions in our private and public lives. Therefore, it is but only natural 

for the media to give greater coverage to financial news. 

Science Journalism 

Science journalism communicates the developments in science to the public. It is a platform that highlights the 

interactions among the scientists, journalists, and the public, with all of them often criticizing science journalism for bias 

and inaccuracies. However, science journalists are often teaming up to ensure that their news is devoid of inaccuracies. The 

objective of a science journalist is to translate detailed, specific, and often jargon-laden information produced by scientists 

into a form that even the nonprofessional can apprehend and appreciate. However, they also need to make sure that the 

information is accurately portrayed. One-way science journalism may provide solutions. This model of journalism prevents 

an information-deficit model of communication. An open dialogue is initiated between the knowledge holders and the 

public by the one-way science journalism. 

SUSTAINABLE DEVELOPMENT GOALS 

The Official Agenda for Sustainable Development, which was adopted on 25 September 2015, had 92 paragraphs. 

The main paragraph (51) summarized the 17 sustainable development goals and it’s accompanying 169 targets.                      

The included goals are the following: 

• No Poverty: End poverty in all its forms everywhere. Poverty is not just the lack of income or resources. It also 

involves lack of basic services, such as education, social discrimination, and exclusion, and lack of participation 
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in decision-making. 

• Zero Hunger: End hunger and achieve food security and improved nutrition to promote sustainable agriculture. 

Worldwide, 1 in 9 people are undernourished, with most living in developing countries. 

• Good Health and Well-Being: Ensure healthy lives and promote well-being for all at all ages. A crucial 

objective is to significantly reduce the number of deaths and illnesses caused by pollution-related diseases. 

• Quality Education: Ensure inclusive and unbiased quality education and promote lifelong learning opportunities 

for all. Major improvements have been made for education access, particularly at the primary school level, for 

both sexes. 

• Gender Equality: Attain gender equality to empower all women and girls. Providing the female sex with equal 

opportunities in education, healthcare, decent work, and representation in political and economic decision-making 

processes will stimulate sustainable economies and be an advantage to the society and humanity at large. 

• Clean Water and Sanitation: Ensure access to water and sanitation for all, and at the same time guaranteeing 

sustainable development. 

• Affordable and Clean Energy: Ensure availability of affordable, dependable, sustainable, and modern energy for 

all. 

• Decent Work and Economic Growth: Encourage sustained, inclusive, and sustainable economic growth, as well 

as full and productive employment and decent work for all. 

• Industry, Innovation, and Infrastructure: Prioritize resilient infrastructure, endorse inclusive and sustainable 

industrialization, and promote innovation. 

• Reduced Inequalities: Reduce income inequality within and among countries. 

• Sustainable Cities and Communities: Cities and human settlements should be inclusive, safe, resilient, and 

sustainable. 

• Responsible Consumption and Production: Ensure sustainable consumption and production prototypes. 

• Climate Action: Take urgent action to tackle climate change and its effects by regulating emissions and 

encouraging developments using renewable energy. 

• Life below Water: Conserve and sustainably use the oceans, seas, and marine resources for sustainable 

development. 

• Life on Land: Defend, restore, and endorse the sustainable use of terrestrial ecosystems. Sustainably managing 

forests, combating desertification, and halting and reversing land degradation and biodiversity loss accomplish 

this. 

• Peace, Justice, and Strong Institutions: Promote peaceful and inclusive societies for sustainable development, 

provide access to justice for all, and construct effective, accountable, and inclusive institutions for all 

establishments. 
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• Partnerships for the Goals: Reinforce the means of implementation and revitalize global partnerships for 

sustainable development. 

RELATION BETWEEN SDG & FINANCIAL JOURNALISM & SCIEN CE JOURNALISM 

Business journalism pursues records, analyzes, and decodes the economic changes that are constantly happening 

in society to follow the growth in sustainable development. It includes personal finance, stock exchange, and 

entrepreneurship, business at the local market and shopping malls, as well as the performance of well-known and                 

not-so-well-known companies. This comprises news and features articles about people, places, and issues related to the 

field of business. Most newspapers, magazines, radio, and television news have a business segment. Business journalism 

essentially focuses on how to pursue economic developments, the financial markets, corporations and their heads, and 

neighborhood businesses. All these different aspects need to be elaborated overall to understand their impact on the 

society. Despite this evolution in attitude, business coverage normally has insufficient depth, understanding, and context. A 

typical business report will provide details of a company’s earnings-per-share number, but very rarely will question the 

validity of such data, or inform the reader regarding the context and relevance of that number in relation to other variables. 

Furthermore, the accuracy or veracity of the claims by the heads of corporations is rarely challenged. Verification of their 

claims and assertions can be difficult, as reporters very often do not have access to the company’s internal financial data. 

Generally, business executives, managers, and owners have better knowledge regarding their enterprises than most 

journalists assigned to cover it. This imbalance puts reporters at a serious disadvantage and has evident negative impact on 

the depth and quality of reporting. The business pages of several papers (especially those serving smaller markets) are just 

extensions of corporate PR departments. Such an outlook to journalism is an abrogation of editorial accountability. 

Science journalism is the main channel for the broadcasting of scientific information to the public. There are 

several literary works regarding the relationship between scientists and the media, and how an efficient collaboration 

promote scientific journalism and ensure that the scientific advances are relayed to the public. Good science journalists can 

elaborate on any complex topic in a comprehensible manner to a lay audience. In doing so, they ensure that the scientific 

accuracy is intact. Unfortunately, oversimplification and generalizing the subject can result in complicating the basic 

information, or at worst, could also result in blatantly wrong information. Even though scientists communicate the 

information to the journalists, which ultimately reaches the public, very often the responsibility for ineffective 

communication falls on the shoulders of the journalists. We believe that at least part of the problem lies in the interface 

between the scientists and journalists. The discrepancies that arise usually exist because of the following reasons: i) we 

misjudge the difficulty level that scientists face which communicating effectively with a diverse audiences, as it would 

include the lay people as well as scholars, and ii) most scientists are inept at science communication. 

BARRIERS IN SCIENCE JOURNALISM 

The first barrier for science journalism is that there are very few organized channels for science news. The science 

reporter is very often not given readymade science stories. Furthermore, clues and pointers for developing science news are 

not easily accessible, partly because of the absence of press officers. The second barrier is that a vast majority of research 

in developing countries is conducted in government laboratories whose scientists are regulated by various rules of conduct. 

This prevents them from interacting with reporters without authorization. The news obtained in such cases in essentially 

only that which the government wants to disclose. Therefore, a vast proportion of research is left unreported. These two 

obstacles are mainly responsible in preventing the growth of healthy and vibrant science coverage. However, efficient 
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science reporters with the initiative and the nose for news can overcome these drawbacks and turn them to their advantage. 

The current crisis in global banking, markets and economies has reminded us all of the importance of financial 

and business journalism. It has also raised a set of profound questions regarding the quality of reporting. Why were we 

ignorant of what was coming? Were the journalists disorganized to put the financial sector under proper scrutiny? Are they 

equipped to deal with the continuing complex story? Is this scenario a representation of a wider problem in the news 

media?”And ultimately, “What Is Financial Journalism for?” 

LITERATURE REVIEW 

Vigyan Prasar conducted a survey regarding science coverage in media during November, December, and 

January; the survey was conducted between 1999 and 2000. Out of the 52 newspapers selected for the study, 31 were in 

English and 21 in Hindi. In an average, 3.3 science items were published. Hindi dailies had lesser Science news coverage, 

only 2.5, in comparison to the English newspapers, which was at 4.3. Items related to Health and Medicine was prominent 

(31.8%) among the other items, which were Information Technology (9.8%), Environment (8.1%), Space Science (6%), 

Agricultural Sciences (4.4%), and General Scientific Research (4.5%). Healthcare news was reported more in Hindi 

newspapers (37.9%) than English newspapers (27.2%). However, information technology found more coverage (11.3%) in 

English newspapers than in Hindi (7.8%). Science articles were published more on Sundays, and Science news was 

prominent on other weekdays as well. 

The study by Bharvi Dutt and K. C. Garg on “An overview of Science and Technology coverage in Indian 

English-language dailies” showed that though The Times of India had maximum coverage of Science issues among the 37 

English newspapers studied, it was comparatively lesser than sports news. A study analyzing the English-language 

newspaper published in different parts of India disclosed that The Pioneer, The Hindu, and The Times of India devoted 

approximately 23 percent of the total space to items of Science and Technology. It concluded that Indian newspapers 

allotted far less than one percent of the total printed space for articles and stories related to Science and Technology. 

 A study on Agriculture technology reports in newspapers was conducted by Biswajit Lahiri and Siddhartha D. 

Mukhopadhayon. They selected four newspapers and analyzed them from April 2006 to March 2007. Their study topic, 

“Content Analysis of Farm Information Communicated through Selected Newspapers,” concluded that all the four Bengali 

newspapers Aajkal, Ananda Bazaar Patrika, Bartaman, and Sambad Pratidin highlighted agricultural policies, crisis, 

agricultural marketing, and rural development type of farm information. Among the four newspapers, Bartaman devoted 

maximum space (1.01%) for science journalism, with the least space (0.21%) allotted by Aajkal. 

METHODOLOGY 

• Sixteen Metro Cities Were Chosen for the Study. The cities included all zones of India: the North, South, East, 

and West corners of India including Northeast India. The 16 cities were Delhi, Kolkata, Mumbai, Chennai, 

Ahmadabad, Chandigarh, Ranchi, Guwahati, Shillong, Hyderabad, Bhopal, Jaipur, Bangalore, Visakhapatnam, 

Nagpur, and Bhubaneswar. The largest circulated English daily newspapers were selected, totally to 8. The period 

of study was from 2001 to 2010. The newspaper Daily News and Analysis (DNA) was chosen for Mumbai and 

Ahmadabad, The Telegraph was chosen for Kolkata and Bhubaneswar, Hindustan Times was chosen for Delhi 

and Ranchi, Assam Tribune was chosen for Guwahati and Shillong, The Hindu was chosen for Chennai and 

Hyderabad, The Indian Express was chosen for Chandigarh and Nagpur, Deccan Herald was chosen for Bangalore 
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and Visakhapatnam, and The Times of India was chosen for Bhopal and Jaipur. Sampling of the newspapers was 

done by obtaining them every 5th day and it’s multiple, i.e., 10th, 15th, 20th, 25th and 30th day, for each month.              

The newspapers were manually searched for different types of financial and science news and were analyzed 

according to the space share, i.e. column-centimeter. 

• The study was conducted in those 16 cities of India: Research Questions for the survey were distributed to 20 

people from each city, which were selected by sampling. The survey participants were interviewed with the same 

questionnaire (RQ-1 to RQ-16), and the obtained data analyzed. Totally, 320 samples were collected across the 

states. People of all sectors such as scientists, professors or lecturers, readers, editors, advertisers, journalists, 

science news reporters, doctors, lawyers, engineers, administrators, industrialists, politicians, proprietors, police 

personnel, technical assistants, teacher, students, cultural personality, public relation officers, N.G.O., social 

worker, and obviously common people were chosen for the survey. The questionnaire was distributed through            

e-mail, post, face-to-face interview, and telephonic communication. 

• Only 5 research questions (RQ-17 to RQ-21) pertained to the proprietors or senior journalists of those 

newspapers. 

The 8 Big Newspapers of This Study 

Daily News and Analysis (DNA): Commenced in 2005 as an Indian broadsheet. It is published in English from 

Mumbai, Ahmadabad, Pune, Jaipur, Bangalore, and Indore. It is considered as India’s first English broadsheet daily that 

introduced an all-color page format. Its readers are usually young, as the broadsheet primarily targets this population. It is 

owned and managed by Diligent Media Corporation. 

Hindustan Times, established in 1924, is an Indian English-language daily newspaper. It was involved in 

journalism since the Indian independence movement ("Hindustan" being a historical name for India.) The Rajya Sabha 

M.P., Shobhana Bhartia, owns the newspaper. It is a flagship publication of HT Media. Hindustan Times is one of the 

leading newspapers in India, as per its circulation. According to the Audit Bureau of Circulations, as of November 2015, 

1.16 million copies have been circulated. It is popular in North India, with simultaneous editions in New Delhi, Mumbai, 

Lucknow, Patna, Ranchi, Bhopal, and Chandigarh. 

The Telegraph is an Indian English daily newspaper founded and continuously published in Kolkata since 7 July 

1982. It is published by the ABP Group. Its main competitor is The Times of India. According to the Audit Bureau of 

Circulations, its circulation is 464,588 copies as of Jan−Jun 2016. The Telegraph has five editions: West Bengal edition 

(Calcutta, South Bengal, and North Bengal split), Northeast edition (Guwahati split), Jharkhand edition (Jamshedpur, 

Jharkhand, and Ranchi splits), Patna edition, and Bhubaneshwar edition. 

The Assam Tribune is an English daily newspaper published from Guwahati and Dibrugarh, Assam. It is the 

highest circulated English daily in Northeast India. It was at first published from Guwahati. Currently, it is published 

simultaneously from Guwahati and Dibrugarh. The newspaper is perhaps the best in the northeast region. It has a huge 

readership in Assam. Its circulation figures are high. In addition, it is well known for the reliability of the news matter. 

The Hindu is an English-language Indian daily newspaper. It is headquartered at Chennai. When it was launched 

in 1878, it was published on a weekly basis. It started publishing daily in 1889. It is the second most circulated                  

English-language newspaper in India, with average qualifying sales of 1.45 million copies as of Jan−Jun 2016. According 
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to the Indian Readership Survey in 2014, it was the third most widely read English newspaper in India (after the Times of 

India and Hindustan Times). Its readership includes 1.6 million people. The Hindu is published from 18 locations across 

nine states: Bangalore, Chennai, Hyderabad, Thiruvananthapuram, Vijayawada, Kolkata, Mumbai, Coimbatore, Madurai, 

Noida, Visakhapatnam, Kochi, Mangaluru, Tiruchirappalli, Hubballi, Mohali, Allahabad, and Malappuram. 

The Indian Express is an English-language Indian daily newspaper. It is published in Mumbai by the Indian 

Express Group. Eight years after the group's founder Ramnath Goenka died in 1991, the group split between the family 

members. This event was in 1999. Thereafter, the southern editions took the name The New Indian Express, while the 

northern editions, based in Mumbai, retained its original Indian Express name, with "The" prefixed to the title. The Indian 

Express is published at nine locations: Delhi, Mumbai, Nagpur, Pune, Kolkata, Vadodara, Chandigarh, Lucknow, and 

Ahmedabad. 

Deccan Herald is an English daily newspaper in the Indian state of Karnataka. It was established in 1948, with 

the famous journalist Pothan Joseph as its founding editor. It is published by the Printers (Mysore) Private Limited. It has a 

number of editions in Bengaluru, Hubballi, Davanagere, Hosapete, Mysuru, Mangaluru, Kalburgi, and Delhi. Its sister 

publications are the Prajavani daily newspaper, the weekly magazine Sudha, and the monthly magazine Mayura, all of 

which are published in Kannada. The head office of the Deccan Herald is on MG Road, Bengaluru. 

The Times of India (TOI) is an Indian English-language daily newspaper. It is the third largest circulated 

newspaper in India and the largest selling English-language daily in the world, according to the Audit Bureau of 

Circulations (India). It is the oldest English-language newspaper in India still in circulation, with its first edition published 

in 1838. According to the Brand Trust Report 2013, The Times of India was ranked 100th among India's most trusted 

brands. The Times of India is published by the media group Bennett, Coleman & Co. Ltd. The Times of India has its 

markets in major cities such as Mumbai, Ahmadabad, Aurangabad, Bangalore, Bhopal, Bhubaneswar, Calicut, Chandigarh, 

Chennai, Coimbatore, Delhi, Guwahati, Hubli, Hyderabad, Indore, Jaipur, Kochi, Kolhapur, Kolkata, Lucknow, Madurai, 

Mangalore, Mysore, Nagpur, Nashik, Panaji, Patna, Puducherry, Pune, Raipur, Ranchi, Surat, Trichy, Trivandrum, 

Varanasi, Vijayawada, and Visakhapatnam. 

RESEARCH QUESTIONS 

The following are the research questions that were applied in this study: 

RQ-1) Do you read the newspaper daily? RQ-2) Do you find business and economics news daily? RQ-3) Do you 

find science news daily? RQ-4) Have you found business news in the first page in a week? (Y/N) RQ-5) Have you found 

science news in the first page in a week? (Y/N) RQ-6) How much times have you found business news in the first page? 

(Everyday/Once in 7 days/Once in 15 days/Once in a week) RQ-7) How much times have you found science news in the 

first page? (Everyday/Once in 7 days/Once in 15 days/Once in a week) RQ-8) What type of science news have you found 

most in the newspaper daily? (Health and Medical Science/Agricultural Science/Space Science/Physical and Earth 

Science/Military Science/Environmental Science/Mathematical Science/Chemical Science and Biotechnology) RQ-9) 

How many supplements do you find on business and economic issues along with the main issue? (Once in a week/Once in 

15 days/Once in a month/Once in 3 months/Once in 6 months/Once in a year/Never within a year) RQ-10) How many 

supplements do you find on scientific issues along with the main issue? (Once in a week/Once in 15 days/Once in a 

month/Once in 3 months/Once in 6 months/Once in a year/Never within a year) RQ-11) Have you found business and 



8                                                                                                                                                          Ratul Datta & Tapati Basu 

 
www.tjprc.org                                                                                                                                                                         editor@tjprc.org 

economic news as page 1 lead news, within a month? (Y/N/Occasionally) RQ-12) Have you found science news as page 1 

lead news, within a month? (Y/N/Occasionally) RQ-13) Have you found business and economic issues as an editorial 

within a month? (Y/N/Occasionally) RQ-14) Have you found science issues as an editorial within a month? 

(Y/N/Occasionally) RQ-15) According to your opinion, which news gets more importance? (Business/Science) RQ-16) 

Are you satisfied with the news published on scientific issues? (Y/N)  

RQ-17) Have you recruited science journalists in your house over the past 10 years and what is the number?           

RQ-18) Have you recruited business correspondents in your house over the past 10 years and what is the number? RQ-19) 

In which page do advertisers prefer to display their advertisement? (Containing business news more/Containing science 

news more) RQ-20) In an average, who is paid more? (Science journalist/Business correspondent) RQ-21) To give more 

space for science news is less profitable than business–economics news. Do you think so? (Y/N) 

RESULTS 

The data for the past decade in 16 cities and among 8 newspapers, according to the column measurements in cm, 

which account for the total allotted space in each newspaper, reported that The Hindu allotted the maximum amount of 

space for science journalism. The Times of India was place in the next level. However, when it came to financial news, 

The Times of India ranked ahead of The Hindu, with the former placed in the number one slot and the latter following 

closely behind. The following table provides details regarding the space share in 8 newspapers during the period from 2001 

to 2010. The ranking of the newspapers are also provided. 

Table 1 

Newspapers 
Space Share of 
Science News Rank 

Space Share of 
Financial News Rank 

DNA 41116 6 200916 7 
Hindustan Times 56229 4 239986 5 
The Telegraph 49456 5 265514 3 
Assam Tribune 31252 8 175566 8 
The Hindu 74856 1 314158 2 
Indian Express 61556 3 241382 4 
Deccan Herald 38165 7 211512 6 
TOI 68125 2 346162 1 

 

 
Diagram 1: Comparative Space Share of Financial and Science News in 8 Newspapers 

B) In response to RQ-1, it was established that 97 percent read only one newspaper daily. In response to RQ-2, 83 

percent accepted that they looked out for the daily financial news. For RQ-3, 17 percent said they sought for the daily 

science news and could relate its relevance to sustainable development. In response to RQ-4, 78 percent said that they 



The Role of Media for Sustainable Development through Financial and Science                                                                                     9 
Journalism in India in the Last Decade: A Comparative Study 

 
www.tjprc.org                                                                                                                                                                         editor@tjprc.org 

found financial news to appear in the first page at least once a week. In answer to RQ-5, 22 percent said that they found 

science news to appear in the first page at least once a week. In answer to RQ-6, it was found that 3 percent found 

financial news in the first page every day, whereas 12 percent found it once on all days of the week; 23 percent reported 

finding it for 15 days and 62 percent for once a week. For RQ-7, it was found that 2 percent found science news in the first 

page every day, whereas 5 percent found it once on all days of the week; 8 percent reported finding it for 15 days and 85 

percent for once a week. For RQ-8, among all science news, the survey found that 34 percent pertained to Health and 

Medical Science, 20 percent to Agricultural Science, 5 percent to Space Science, 3 percent to Physical and Earth Science, 1 

percent to Military Science, 21 percent to Environmental Science, 1 percent to Mathematical Science, and 15 percent to 

Chemical Science and Biotechnology. For RQ-9, among all the respondents, 3 percent reported finding the supplement on 

financial and economic issues along with the main issue once in a week, 7 percent once in 15 days, 8 percent once in a 

month, 15 percent once in 3 months, 21 percent once in 6 months, 34 percent once in a year and 12 percent never within a 

year. In response to RQ-10, in case of science news, 1 percent reported finding the supplement on scientific issues along 

with the main issue once in a week, 1 percent once in 15 days, 2 percent once in a month, 3 percent once in 3 months, 8 

percent once in 6 months, 12 percent once in a year, and 73 percent never within a year. For RQ-11, 9 percent responded 

that they found financial and economic news as page 1 as the main headlines within a month, 53 percent found this type of 

news as page 1 lead news always, and 38 percent found it occasionally. For RQ-12, 2 percent reported that they found 

science news as page 1 lead news, within a month. 86 percent found this type of news as page 1 lead news always, and 38 

percent found it occasionally. In response to RQ-13, 5 percent found financial issues as an editorial within a month, 67 

percent responded in the negative, and 28 percent said that they found it occasionally. From RQ-14, 1 percent found 

scientific issues as an editorial within a month, 88 percent responded in the negative, and 11 percent said that they found it 

occasionally. From RQ-15 it could be found that 73 percent of the people considered financial news to avail more 

prominence, whereas 23 percent found science news getting more importance. For RQ-16, 86 percent told that they were 

not satisfied with the content and space provided for science news. 

C) From RQ-17, it could be concluded that among 8 newspapers, in 10 years, only 3 newspapers had recruited 

science journalists, and the number hired is 3. In answer to RQ-18, it could be concluded that, in 10 years, 7 newspapers 

had recruited financial and business correspondents, and the number hired is 13. For RQ-19, 91 percent considered that 

advertisers preferred their advertisements to appear in financial news segment rather than the science news segment. In 

response to RQ-20, 83 percent told that financial and business correspondents were paid more than the science 

correspondents were. Answering RQ-21, 77 percent thought that allotting more space for science news was less profitable 

in comparison to the business–economics news. 

CONCLUSIONS 

With the enlarging population, especially on considering their size and composition, varied languages,           

urban–rural divide, digital divide, rampant inequalities, poverty, illiteracy, scarce prospects, inadequate facilities and 

services, influence of mass media, and the numerous states and metro cities in India, the big newspaper house are bound to 

face several challenges. However, such a scenario would also help S&T communication to grow by leaps and bounds, as a 

mixed population provides newer prospects and potentials. For any media, financial and science news are the major 

elements and are essential for sustainable development. However, very often science journalism is neglected. All S&T 

communications should be in the local languages and deal with everyday S&T problems of our daily lives, so that a larger 
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population gets engaged to this form of journalism. Science journalism should engage in activities indoors and outdoors, at 

home and in the surroundings, and by conducting simple set-ups to make science more popular and to engage the masses. 

This research intent to change the perceptions to sustainable development. The current communication scholars are 

actively engaged in meticulously searching for a proper alternative to ensure efficient science journalism. As Quebral 

assumed in the 1970s, alternatives need to be sought; however, these alternative should in the end ensure economic and 

social equality for greater prospects for humankind. 
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